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Our RED Account Is LIVE!
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Adding to our family of social media channels,
we have launched RED to better engage with
our customers in China & Asia.

Remember to follow, share, and like us!

HIE/IN A b 2enhi !
HRALIBEE, %, REIE I

FFMeiyume

PRS- NPT

POPAI UK & Ireland Awards
2021 Gold Sponsor
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We are proud to announce that we are SPON-

SORING the POPAI UK & IRELAND Awards
2021!
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Collaborating with POPAI (The Association of
Point of Sale Marketing Professionals) ena-
bles us to be part of a valuable and relevant
industry organization that continually raises
the bar on best in class solutions.
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Meiyume WeChat Hotline
Online
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1. Add MEIYUME WeChat Account.
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WECHAT:
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MEIYUME

2. Click on the keyboard icon, you can type
your questions into the dialog box, we will
reply to your text once we’ve received it.
Workers can also input their questions and

we will provide our help.
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LVMH Announces Participation In Launch of New Sustainability Platform For Gemstones and Jewelry
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LVMH  announces the
launch of the Gemstones
and Jewelry Community
Platform, a joint initiative
inspired by strong sustaina-
bility commitments. The
Coloured Gemstones Work-
ing Group (CGWG), created
to catalyze positive change
across the jewelry industry,
has been active in promot-
ing responsible sourcing of
raw materials for many
years. LVMH is a founding
member of the CGWG,
which represents all LVMH
Maisons, including Tiffany &
Co. The other members are
Chopard, Kering,
Richemont, Swarovski and
mining companies Gem-
fields and Muzo.
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Unveiled on April 29 in con-
junction with the 2021
OECD Forum on Responsi-
ble Mineral Supply Chains,
the Gemstones and Jewel-
lery Community Platform is
the fruit of five years of col-
laboration by the CGWG.
This free digital resource is
available to the entire gem-
stone and jewelry industry,
from mining to retail. The
platform offers a compre-
hensive range of tools and
training resources, including
presentations and talks and
webinars on sustainability in
the industry. Centered
around ten key commit-
ments  for  responsible
sourcing and production,
the platform spans over 40
different topics relevant to
the colored gemstone sec-
tor, notably human rights
and environmental protec-
tion.
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To help build transparency,
the Gemstones and Jewel-

lery Community Platform
provides  self-assessment
tools to help businesses
improve their sustainability
practices. There is also a
community  section de-
signed to promote collabo-
ration between businesses
and their suppliers, custom-
ers and other partners.
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Please click “here” to access the
source page.
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L’Oréal Paris Unveils Its Sustainable Initiatives To Preserve Our Planet

EE2RK

On April 22™ 2021, L'Oréal
Paris announced its sus-
tainability program,
“L’Oréal For the Future,
Because our Planet is
Worth it”, initiating the
brand’s latest set of ambi-
tions for 2030.
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The sustainability program
is based on 4 principles:
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1. Optimizing packaging to
accelerate the shift to a

circular economy.

= Reducing the weight of
our products

= Using 100% recycled

plastic
- Embodying change:
Elvive
=~ Engaging consumers
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2. Using the same products

with more eco-friendly for-

mulas.

= 76% of the PET plastic
is made of recycled
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plastic

- 100% of L'Oréal Paris’
renewable and mineral
raw materials will be
sustainably sourced by
2030

= Reduce 50% CO2
emissions per product
by 2030, compared to
2016
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3. Producing beauty re-
spectful of the environment.

3. HEMEL, BIERW.

4. Investing in environmen-
tal projects through pro-
grams that empower wom-
en.
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Please click “here” to access the
source page.
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THE FUTURE

JE OUR PLANET IS'WORTH IT
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https://www.lvmh.com/news-documents/news/lvmh-announces-participation-in-launch-of-new-sustainability-platform-for-gemstones-and-jewelry/
https://www.lvmh.com/news-documents/news/lvmh-announces-participation-in-launch-of-new-sustainability-platform-for-gemstones-and-jewelry/
https://www.loreal.com/en/news/brands/loreal-paris-sustainability-program/
https://www.loreal.com/en/news/brands/loreal-paris-sustainability-program/
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Sedex Platform Transformation
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Sedex is rebuilding our
leading platform during
2021 and 2022

Driven by your feedback ,
Sedex is embarking on an
ambitious platform transfor-
mation programme during
2021 and 2022.

Sedex is building brand new
functionality, embedding
automation, supercharging
performance, and delivering
a next generation experi-
ence for you and your
teams. Sedex is excited by
this transformation and the
increased flexibility, speed,
and value it will give you.

THRI7E20214F - 20224 %
A 43 B SRR LA B
=)

Sedex FUALRMLAE B F 5K
T20214F - 20224 4 # K
A, EHETENRA A M
56 B A A S O A Sk B T
R AR RERS &
WA E2MIE.
nE B R g, X
B 0 S8 25 1 SR B A O

isibility of your supply

JURSK: . T A R Rk
a7, AL R Sedex B
T I3 A PR B AT

What is Sedex focusing
on?

It's an ambitious transfor-
mation of the entire plat-
form. These are some of
the things Sedex is doing in
2021.

e Embedding automation
to speed up and simpli-
fy workflows, so you

e —

N 8
4 ibl
| Recgiie 2 mReinl

R

can focus on managing
the important work of
responsible sourcing

e Re-creating the user
experience to better
meet your needs

e Making it easier to ac-
cess your data and
connect with stakehold-
ers across your supply
chain

e Streamlining the audit
process for members

perfor-

e Strengthening
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Sede®

mance giving you ac-
cess to your data with
minimal delay and
maximum reliability.
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CSR Related News
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The fire in  Shanghai
Jinshan Shengrui Electronic
Technology (Shanghai) Co.,
Ltd. caused 8 deaths, 2 of
them  were firefighters
At 13:00 on April 22, a fire
broke out, and the fire was
extinguished at 6:20 am on
April  23. Eight persons
died, two were firefighters.
Prior to this, the company
was ordered to make rectifi-
cations by administrative
penalties for illegal produc-
tion and related non-
compliance production, and
the inspections of fire pro-
tection and related parties
were shown unqualified.
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The fire at the foreign trade
furnishing factory caused 5
deaths, employees could
not use fire extinguishers
On April 2, 2020, a fire acci-
dent occurred in Sugian
Aisen Furnishing Co., Ltd.,
caused 5 deaths. In the

process of making the
sponge bag, the static elec-
tricity caused by friction and
spraying ignited the com-
bustible gas, causing a fire.
The workers only used
brooms to pat the flames
instead of using the fire
extinguishers because they
did not remove the safety
pin and could not press the
handle. Meanwhile, the
stairwell was not set closed,
many flammable materials
were piled at the entrance,
no emergency lighting,
which affected the evacua-
tion.
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https://www.sedex.com/sedex-platform-transformation/
https://www.sedex.com/sedex-platform-transformation/
https://www.163.com/dy/article/G9L6P0OS0534IGRQ.html
https://www.163.com/dy/article/G9L6P0OS0534IGRQ.html
https://www.163.com/dy/article/G9L6P0OS0534IGRQ.html
http://www.xdkb.net/p1/126925.html
http://www.xdkb.net/p1/126925.html
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CSR Related News
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World Bank: Southeast Asia
has emerged as a hot spot
for plastic pollution

In Thailand, the Philip-
pines, and Malaysia, more
than 75% of the material
value of recyclable plastic is
lost -- the equivalent of $6
billion a year when single-
use plastic is discarded
rather than recovered and
recycled. With only 18 to
28% of recyclable plastic
recovered and recycled in
these countries, most plas-
tic packaging waste is not
only left to pollute the envi-
ronment, littering beaches
and roadsides, but its value
to these economies is also
lost.

This needs to
change. Transforming how
we use and manage plastic
is imperative and we must
help countries shift to a
circular economy that seeks
to design products that cre-
ate no waste or are reused
and recycled. Leading
global brands and retailers
have made voluntary com-
mitments to make their

plastic packaging 100%
reusable, recyclable, or
compostable by 2025.
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Apple powers ahead in new
renewable energy solutions
with over 110 suppliers

Apple announced over 110
of its manufacturing part-
ners around the world are
moving to 100 percent re-
newable energy for their
Apple production, with near-
ly 8 gigawatts of planned
clean energy set to come
online. Once completed,
these commitments  will
avoid over 15 million metric
tons of CO, annually — the
equivalent of taking more
than 3.4 million cars off the
road each year. Additional-
ly, Apple is investing direct-
ly in renewable energy pro-
jects to cover a portion of
upstream emissions, as
well as a major energy stor-
age project in California to
pilot new solutions for re-
newable infrastructure.
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Coca-Cola announced a big
news, bottles made from
100% recycled PET plastic
Coca-Cola Trademark
brands will debut a 13.2-0z.
bottle made from 100%
recycled PET (rPET) plastic
this month in some select
states of America.

It is reported that the transi-
tion to 100% recycled plas-
tic will not be achieved
overnight, but will be carried
out in stages and regions.
In the coming months, the
common 550ml bottles will
be gradually replaced and
expanded to more areas.
The Coca-Cola Company
plans to achieve 100% re-
cyclability of Coca-Cola
packaging in 2025, and

plans to achieve the goal of
using 50% recyclable mate-
rials in all bottles and cans
products in 2030.
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GM __aspires _to _eliminate
tailpipe_emissions from new
light-duty vehicles by 2035
and plans to be carbon neu-

tral by 2040

GM (General Motors) an-
nounced that it plans to
become carbon neutral in
its global products and op-
erations by 2040 and has
committed to setting sci-
ence-based targets to
achieve carbon neutrality.
The company has also
signed the Business Ambi-
tion Pledge for 1.5°C, an
urgent call to action from a
global coalition of UN agen-
cies, business and industry
leaders.
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Many regions in China lift
2021 minimum wages

At least 4 provinces have
implemented the new mini-
mum wages standards in
2021.

Shanghai topped the other
five regions with a minimum
monthly wage of 2,480 yu-
an, followed by Beijing,
Guangdong, Tianjin, Jiang-
su and Zhejiang. Six provin-
cial-level regions in China
have lifted their minimum
monthly wages above 2,000
yuan ($282.43) as of late
March
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https://blogs.worldbank.org/eastasiapacific/plastic-waste-growing-menace-and-wasted-opportunity
https://blogs.worldbank.org/eastasiapacific/plastic-waste-growing-menace-and-wasted-opportunity
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https://news.un.org/zh/story/2021/04/1081692
https://news.un.org/zh/story/2021/04/1081692
https://www.apple.com/newsroom/2021/03/apple-powers-ahead-in-new-renewable-energy-solutions-with-over-110-suppliers/
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https://www.coca-colacompany.com/news/packaging-sustainability-in-united-states
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https://media.gm.com/media/us/en/gm/home.detail.html/content/Pages/news/us/en/2021/jan/0128-carbon.html
https://media.gm.com/media/us/en/gm/home.detail.html/content/Pages/news/us/en/2021/jan/0128-carbon.html
https://media.gm.com/media/us/en/gm/home.detail.html/content/Pages/news/us/en/2021/jan/0128-carbon.html
https://media.gm.com/media/cn/zh/gm/home.detail.html/content/Pages/news/cn/zh/2021/Jan/0129-GM.html
https://media.gm.com/media/cn/zh/gm/home.detail.html/content/Pages/news/cn/zh/2021/Jan/0129-GM.html
https://media.gm.com/media/cn/zh/gm/home.detail.html/content/Pages/news/cn/zh/2021/Jan/0129-GM.html
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http://www.chinanews.com/gn/2021/05-01/9468560.shtml
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